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What do you like about
teaching T Levels?

TLevelsbringanopportunityto bridge
the gap between traditional A levels
and apprenticeships. We have amore
vocational style student studying
TLevelswho come withambitionand
are motivated by the workplace. The
up-to-date contentof theTLevels
lendsitself toreferto industry for
examples of theory and bring the
classroom teachingto life. The varied
assessments helps applylearning
through avariety of measure,

and allows students to be assessed
academically, whilst applying learning
to real world application.

How beneficial do you think
T Levels willbe to the sector ?

| think TLevel Marketing will help the
sector bringinyoungprofessionals,
who have awealth of theoretical
knowledge, as well as work-ready
applicable skills.
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What elements do learners find
engaging and motivating?

Studentstend tofind their pathway the
mostinteresting and engaging part of
their TLevel, asthisiswhere they can
explore and learnmore about the reasons
they chose the course. They like to apply
theirlearningto the task-based
assessments of OSPincomparison to
traditionalmethods of assessment that
core may offer.

What are the strengths of
T Levelsin terms of the skills it
helps students develop?

TLevels definitely help students to apply
learningto the realworldand gain
professional skills ready for

the workplace. Communication skills are
enhanced when students navigate
securing a placement. Time management
is enhancedbybalancingacademia

and work placement. Students are
requiredto develop critical thinking
through theirassessments (evaluate), as
well astheirproject-based
assessments encouraging collaboration
skills.
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T Levels are the perfect qualification for acollege that wants a
current, up to date, and exciting curriculum, and for astudent that

wants a contextualised, exciting, and professional qualification
that prepares them for whatever they vision their next step to be.

Do you think employers will
value T Levels?

TLevel work placement employersvalue
theTLevels. They provide insights into
how greatitisto have a fresh pair of eyes
ontheir practices,and how the T
Levelstudents apply classroomlearning
toreinforce their placement duties.

How do you think the skills
learntonaT Level course
prepare learners for work?

Feedback from employers shows

that students are prepared for the
workplace asthey developinthe work
placement element of their

course. Applying the course content

to contextualised, real world examples
help develop aworldly view of the
business and marketing environment,
helping the studentsto be ready for the
working environment.

Would yourecommend T
Levels to another centre or

teacher, and why?
Yes.TLevelshelpyour centre
accommodate adifferenttype of
student, aswellasdeliver an exciting,
current qualification. TLevels help with
networking between employers and
colleges, keeping curriculumup todate,
and encourage guest speakersand trips.

Do TLevels improve
achievement for learners in
your course andin the centre?

TLevels haveintroduced a great
steppingstone to encourage positive
nextsteps to anumber of destinations,
including apprenticeships, full-time
employment, and further academic
studies. In terms of achievement,
students who may nothave achieved as
well as fullexam-based

qualifications, have hadthe opportunity
to demonstrate academic ability
through project- based assessment,
leading to grades that may have once
beenunachievable.

Do you plan to keep
teaching T Levelsin the future?

Yes, |see TLevelsasthe best
qualification model forpost 16 studies.
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