
We provide content, assessment and 
digital services to schools, colleges and 
universities, as well as professional and 
vocational education to learners to help 
increase their skills and employability 
prospects. Increasingly, we do this 
through partnership models where we 
bring investment, expertise and scale 
to help deliver better learning outcomes. 

2018 sales by products 
and services 

Courseware 49%
Assessment 33%
Services 18% 

What we 
off er 

Product 
innovation

Pearson in 
numbers

We report by geography because this is 
how we deliver learning: providing a range 
of educational products and services to 
institutions, governments, professional 
bodies and individual learners in our key 
markets around the world to help people 
everywhere aim higher and fulfi l their 
true potential. 

2018 sales by geography 
North America £2,784m
Core markets £806m
Growth markets £539m 

North America
Our largest market including all 50 US 
states and Canada. 

Core markets
Our international business in established 
and mature education markets including 
the UK, Europe, APAC and North Africa. 

Growth markets 
Our growth markets are emerging and 
developing economies with investment 
priorities in Brazil, India, South Africa, 
Hispano- America, Hong Kong & China 
and the Middle East. 

We operate in 70 markets worldwide, 
with a focus on those below

Our major businesses are focused on three key strategic priorities:

Where we operate
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Leading to:
• Opportunity
• Fulfi lment
• Better jobs
• A more 

prosperous life

Our mission is to help people make progress 
in their lives through learning

The world’s 
learning company

Grow market share through 
digital transformation

Digitisation enables us to drive improvements in learning 
outcomes. It allows us to build a more sustainable and 
profi table business with a more visible and predictable 
revenue profi le, based around access not ownership models.

Invest in structural 
growth markets 

Fast growing areas that will be the long-term growth drivers 
of Pearson – such as Online Program Management (OPM), 
Virtual Schools, Professional Certifi cation and English 
Language Learning. 

Higher Education Courseware 
Our course content and digital 
resources help educators gain better 
insights on their students and unlock 
learners’ potential. 

US Assessment 
We partner with US educators and 
states to develop new, personalised 
ways of learning through eff ective, 
scalable assessments that measure 
21st century skills and inform 
instruction for all learners. 

Core Assessment
In the UK, Pearson is a market leading 
organisation off ering academic and 
vocational assessments including 
GCSEs, A Levels and BTECs.

Eliminate duplication 
and speed up innovation 

Increase standardisation 
to reduce costs and 
improve scalability 

Provide world-class 
customer experiences 
that improve effi  cacy 
and outcomes 

Ensure access to quality 
education for all

Where?
Global

Where?
USA

Where?
UK & international

Online Program Management 
Pearson helps higher education 
institutions launch or expand online 
degrees, enabling them to increase 
enrolments, support online learning, 
boost graduation rates and deliver 
on employability. 

Virtual Schools 
Pearson delivers K12 online 
education to schools and students 
across the US and world. 

Professional Certifi cation 
We help organisations measure and make 
improvements to ensure the success of 
employees and learners, helping support 
lifelong learning. 

English 
Pearson English language teaching 
develops courses, assessments 
and learning tools to make teaching 
English easier. 

Where?
Global

Where?
US & international

Where?
Global

Where?
Global
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 Become a simpler, more effi  cient 
and more sustainable business

* Excluding WSE & K12 Courseware businesses

3

2

£546m
2018 adjusted 
operating profi t

62%
Digital & digitally 
enabled revenue

£143m
2018 net debt 
(£432m in 2017)

35%
of 2018 global revenue*

65%
of 2018 global revenue*

£330m+
cost savings by the end of 2019

18.5p
2018 dividend per 
share (17p in 2017)

24k+
Global employees

£4.1bn
2018 group revenue

Simplifi cation programme: ahead of plan

Modernisation:
> Data driven
> Faster decisions
> Leaner, more effi  cient
> ERP implementation

Innovations:
>  New AI enabled products
> Consumer maths app
> AI essay marking
> Digitising Courseware
> Online proctoring

Growth
> Single user ID
> Unknown user to known
>  Always on, anytime, 

anywhere, any device

8%
2018 underlying 
adjusted profi t growth


