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Our financial goals

6.3%6.3%6.0%6.0%4.6%4.6%Return on invested capitalReturn on invested capital
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Why we are confident

!! Leaner operationsLeaner operations

!! Advertising stable; strong growth in financial dataAdvertising stable; strong growth in financial data

!! Rebound in school adoptions; pickRebound in school adoptions; pick--up in state fundingup in state funding

!! Increasing value of Higher EducationIncreasing value of Higher Education

!! Stream of longStream of long--term contracted revenuesterm contracted revenues

!! Market leadership getting strongerMarket leadership getting stronger



Leaner operations
Operating margin %
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Business advertising is stabilising
FT Group advertising revenues
Year-on-year change
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Strong growth in financial data

! 95% + customer 
retention

! New asset classes
and products

! Bolt-on acquisitions$38m
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$152m
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1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003

School testing

Higher Education

School
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Long-term growth in education publishing
US K-12 & Higher Ed publishing, $bn

Source:  AAP, Management Practice Data, Pearson estimatesSource:  AAP, Management Practice Data, Pearson estimates
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Rebound in US School publishing
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+2%+2%
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+0+0--3%3%

$3.8bn$3.8bnTotal US marketTotal US market

SupplementarySupplementary
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Adoption states:Adoption states:
residual salesresidual sales

New adoptionsNew adoptions
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growthgrowth
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20032003

Pick-up in state funding 
Year-on-year changes in quarterly state tax revenues

Source: Rockefeller Institute of GovernmentSource: Rockefeller Institute of Government
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Increasing value of Higher Education
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ProjectedProjected

Growth in US college enrolments

$47,772

$37,729

$29,174

$25,718

$20,718

$13,605

$10,823

$71,098

Average US salary by level of education
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Contracted revenues

5 5 –– 10 10 $200m$200mGovernment solutionsGovernment solutions

$300m +$300m +

$600m +$600m +

contract wins contract wins 
2003 2003 

3 3 –– 6 6 School testingSchool testing

7 7 –– 9 9 Professional testingProfessional testing

typicaltypical
contract termcontract termBusinessBusiness

$1bn+ contract wins in 2003



Market leadership getting stronger

!! Personalised learningPersonalised learning

!! Content and servicesContent and services

!! Reaching new marketsReaching new markets

!! Benefits of scaleBenefits of scale



Summary

!! Leading positions in attractive marketsLeading positions in attractive markets

!! Focus on organic growth and capital efficiencyFocus on organic growth and capital efficiency

!! Healthy outlook in short and longHealthy outlook in short and long--termterm

!! Annual progress in earnings, cash and returnsAnnual progress in earnings, cash and returns




