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Pearson today

2004 revenues: £3.7bn

By region* By business*

School
29%

US 68%

Asia 7%

UK 15%

Europe 8%

Rest of world
2%

Higher 
Education
20%

FT Group
16%

Professional
14%

Penguin
21%

* Shown on an IFRS basis



Our financial targetsOur financial targets



Our financial progress
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Adjusted
earnings per share

Total free
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invested capital

*constant currency at 2003 exchange rates under UK GAAP
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Our financial progress
Adjusted eps at constant 2001 exchange 
rates, pence
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Operational performanceOperational performance

••Leaner operationsLeaner operations

••Leading businessesLeading businesses

Growth marketsGrowth markets



Efficiency and investment 
Operating profit, £m
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#1 in US education publishing
K–12 and Higher Education
Market shares

Total market: $7 bn*

PearsonPearsonPearsonPearson

Thomson

McGraw-Hill

Wiley

Other

* Sources: AAP, MIR, Pearson estimates, company accounts

Harcourt

Houghton 
Mifflin



The broadest education company
Content Assessment Reporting Data/Services Platform

Pearson

McGraw Hill

Harcourt

Houghton Mifflin

Plato

Renaissance

America’s Choice

Compass

Riverdeep

SchoolNet

Voyager

Significant Some



#1 in international education
Education revenues outside the US, $bn

1.2

0.5
0.3

0.2

Pearson
Education

Thomson
Learning

McGraw-Hill Harcourt
(Reed)

Note: McGraw-Hill and Thomson show $ revenues for 2003 & 2004 respectively, as reported

Pearson and Reed show £ revenues translated into $ at year end rate of £1:$1.92 on a UK 
GAAP basis



#1 in book publishing
Book revenues, $m

Source: 2004 results
Note: 2004 FY average £1:$1.83; €1:$1.25.

1,276

1,283

1,588

2,097

2,230

2,396

4,114

Harcourt / Reed 

News Corp
(HarperCollins)

Scholastic

Bertelsmann

McGraw-Hill

PearsonPearsonPearsonPearson

Houghton Mifflin



#1 in global business news

#1 business title in UK and Europe 

Most visited business website in Europe 

Highest % of C-suite readers of US major 
business titles

Rapid growth in Japan, Hong Kong, South Korea 
and Singapore

Sources: EBRS 2004; PICS 2003/4, EBRS 2004, Europe 2004, Mendelsohn 2004, JBRS 2004; 
ABRS 2004; PICS 2003/4
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1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004

School testing

Higher Education

School
7% CAGR 
7% CAGR 
7% CAGR 
7% CAGR 

Growth in education
US K-12 & Higher Ed publishing, $bn

Source:  AAP, Management Practice Data, Pearson estimates
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7.07.07.07.06.96.96.96.9

6.36.36.36.3
5.75.75.75.7

5.45.45.45.4
4.94.94.94.9

4.44.44.44.4
4.04.04.04.0

3.63.63.63.63.83.83.83.8

7.67.67.67.6



Growth in educational testing
School & Professional testing sales, $m

279
320 332

557

657

2000 2001 2002 2003 2004



Growth in financial information
IDC sales, $m

CAGR = 11% 

314 340
375

443
485

2000 2001 2002 2003 2004



Growth in international news
Total circulation, m
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2001

Business advertising improving
Year-on-year change

20032002 20042000 2005
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