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Pearson in Asia (2005)

Sales

RoW

Adjusted operating profit

Europe

Asia Pacific 7%

North 

America

Asia Pacific 7%

Europe

RoW

North 

America

Group: $7,045 
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Pearson Education International

By region
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2005 sales: $1.4 billion



Economic and demographic landscape
Mix of developed and developing economies
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School age population
Vast addressable market, shifting demographics
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Participation rates
High in primary, growth to come in secondary
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Government expenditure on education
Growth in absolute spend and secondary participation key
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Educational attainment
Education levels are rising
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Schooling and literacy
Time spent in school and literacy rising
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Kirihara Shoten (Japan)

WFOE (Shanghai)

Co-publishing MOE

Pearson VUE

Edexcel

Hong Kong Asia hub

13 regional bureaux

5 regional print sites

Beijing rep office

Beijing rep office

India: English language 
and new regional 
publishing

DK: 80—100 title pa

Partnerships

World-wide rights for 
China (eg. Wolf Totem)

One Pearson

Financial training

Government relations

Shared services

Group out-sourcing

Pearson in Asia

Joint publishing

Content exchange 

Infrastructure-distribution



Production and services initiatives in Asia

School, Higher Education and DK pre-press operations

Pearson Education and DK printing

School technology product development

Back office, transaction and IT Services 

$100m+ of production, printing and services 
sourced in Asia



FT Asia
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Republishing – Revenues, take 2



FT China





FT China
Breaching the Great Wall
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Old site Hard 
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Major 
holidays 
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