
Revel for Economics

Revel is a digital platform which provides a seamless 
multimedia learning experience, designed to motivate 
students and promote active learning.

By combining leading textbook content with online exercises, Revel supports 
the development of student understanding and skills regarding the 
application of economic concepts. 

Assign learning activities and keep track of student progress via the 
Performance Dashboard. You will also be able to quickly and easily identify 
the students who have not completed tasks or might be struggling.

Reading Reimagined



Encourage active reading

 
Exercises like drag and drop, fill-in-the-blanks
and matching are seamlessly woven throughout 
the text so students can check their understanding 
as they go.

Interactive exercises

 �
After reading a chapter, students take a short quiz 
to test their knowledge. Their scores and answers 
will appear in the Performance Dashboard.

End of chapter quizzes

 �
Relevant videos are integrated 
throughout the learning material to 
engage students. They also include 
full transcripts, making them flexible 
and more accessible for everyone.

Videos



Help students apply theory

 
Concept checks prompt students to 
draw and interpret graphs or fill in 
tables, helping them visualise and 
appreciate complex economic ideas.

Concept checks

 
By navigating through 
interactive animations, it is 
easier for students to get a 
grasp of complicated concepts.

Interactive animations 



Get started with Revel
Our team can help you discover all that Revel has to offer you and your students. 
When you choose to use Revel, Pearson’s Expert Support team will help you get 
started and provide advice as you use the platform throughout your course.

Get in touch at go.pearson.com/uk/reveleconomics

Economics 11/E
Sloman, Garratt & Guest

Economics for Business 8/E 
Sloman, Garratt, Guest & Jones

Economics titles 
available through Revel

Request 
a sample at 

pearson.com

http://go.pearson.com/uk/reveleconomics
https://www.pearson.com/en-gb/subject-catalog/p/marketing-management-global-edition/P200000004662/9781292422145
https://www.pearson.com

