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Key Business Analytics
The 60+ tools every manager needs to turn data into insights: - better
understand customers, identify cost savings and growth opportunities
Bernard Marr

Summary
Key Business Analytics will help managers apply tools to turn data into insights
that help them better understand their customers, optimize their internal
processes and identify cost savings and growth opportunities.
It includes analysis techniques within the following categories:
Financial analytics – cashflow, profitability, sales forecasts
Market analytics – market size, market trends, marketing channels
Customer analytics – customer lifetime values, social media, customer
needs
Employee analytics – capacity, performance, leadership
Operational analytics – supply chains, competencies, environmental
impact
Bare business analytics – sentiments, text, correlations
FT Press
9781292017433
1292017430
Pub Date: 3/14/2016
$26.99/$33.99 Can./£29.99
UK/€42.95 EU
Trade Paperback
272 Pages
Carton Qty: 30
Business & Economics / Education
BUS024000
9.1 in H | 6.1 in W | 0.7 in T | 1 lb
Wt
Status:ACTIVE

Each tool will follow the bestselling Key format of being 5-6 pages long, broken
into short sharp advice on the essentials:
What is it?
When should I use it?
How do I use it?
Tips and pitfalls
Further reading
This essential toolkit also provides an invaluable section on how to gather
original data yourself through surveys, interviews, focus groups, etc.

Contributor Bio
Bernard Marr is a leading global authority on organisational performance &
business success. He regularly advises organisations & governments across
the globe & is an acclaimed, award-winning keynote speaker, researcher,
consultant & teacher. He's acknowledged by the CEO Journal as one of today’s
leading business brains.

Key Coaching Models 1/E
The 70+ Models Every Manager and Coach Needs to
Know
Stephen Gribben
FT Publishing
ISBN 13: 9781292151908
Publication Date: 27th September 2016

KEY SELLING POINTS:
KEY COACHING MODELS IS AN ESSENTIAL DIRECTORY OF 72 TOOLS FOR MANAGERS TO USE TO
UNLOCK PERFORMANCE THAT NO MANAGER SHOULD BE WITHOUT.
All managers and leaders are now expected to use coaching techniques to get the most out of their people.
With 72 proven, easy to use coaching models to enhance performance, job satisfaction and motivation,
they will be effective for Individuals, Teams and Organisations. Each model is explained and illustrated as
it would be done in a coaching session, to give a genuine coaching perspective and context beyond the
theory.
So you can read and apply it quickly, each model has a figure or diagram and is broken into short,
accessible sections:
•
•
•
•
•

What is it?
Where does it come from?
When should I apply it?
How do I apply it?
Coaching tips

Key Coaching Models also includes links to further resources and coaching at www.theonlinecoach.co.uk
Benchmark: 9781292081496 (The Little Book of Big Coaching Models)

AUTHOR BIO
Stephen Gribben is a recognised expert in his field, having been a renowned and successful Executive
Coach since 1998. He built and launched the world’s first self-coaching website in 2008 and has worked
with global organisations including: American Express, AOL, Barclays, BT, Buzzfeed, Chanel, the Daily
Mail Group, Google, Microsoft, Nike, and many more. With a background in behavioural psychology and
emotional intelligence, Stephen has become one of the most successful and highly regarded executive
coaches in his industry having designed and delivered more than 24,000 hours of coaching at events,
seminars, academy programmes and conferences around the world.
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Key Management Development Models
70+ tools for developing yourself and managing others
David Cotton

Summary
‘A very practical, engaging guide to the essential tools which managers at all levels
need to be effective themselves and to develop others. Highly recommended.’
Stuart Chambers, former CEO of Pilkington plc
Key Management Development Models gives you, at a glance, instant access to a
full range of the best models available for developing your management skills
and helping others to work and perform at their peak.
For anyone seeking to develop their management skills it can be hard to know
where to begin. Key Management Development Models explains the tools in detail
– what they are and when and how to use them, with key practical tips. It’s like
having your very own management development coach on hand explaining all
the tools that you will ever need to know.
EXPERT GUIDANCE FOR YOUR MANAGEMENT CAREER
FT Press
9781292093222
1292093226
Pub Date: 2/4/2016
$26.99/$33.99 Can./£26.99
UK/€37.95 EU
Trade Paperback
288 Pages
Carton Qty: 10
Business & Economics
BUS000000
9.1 in H | 6.1 in W | 0.9 in T | 1.2
lb Wt
Status:ACTIVE

Contributor Bio
David Cotton spent 21 years with Arthur Andersen & PwC before becoming a
freelance trainer. He's worked in 40 countries and his clients include the
European Parliament, European Commission, UN, BBC, Syrian Ministry for
Foreign Affairs, Russian Federal Commission, Croatian MOD, PwC, many
Middle Eastern oil & gas companies, Manchester Business School & more.

25 Need To Know MBA Models 1/e:
Julian Birkinshaw and Ken Mark
FT Publishing

ISBN 13: 9781292178899
UK Price: £24.99
Publication Date: 11th January 2017

KEY SELLING POINTS:
25 Need-to-Know MBA Models provides easy access to the most useful models, tools and concepts that are
covered on MBA programmes. Whether you are a student about to embark on an MBA or a manager who
wants to understand the ideas taught, this guide will help you to get ahead.
Covering 25 key models that have been picked from programmes around the world, 25 Need-to-Know
MBA Models cuts through the jargon to give you the core information on each model: what it is, when to
use it, how to use it with key practical tips.





Want new ways of looking at old problems?
Need a range of management decision-making tools at your fingertips?
Only want what you need to know, rather than reams of theory?
Includes 10 handy dos and don’ts of using MBA models

With indispensable models that will help you make the most out of every business opportunity, this book
tells you what you need to know, fast.
Benchmark: 9781292016856 (Key MBA Models)
*Also published Travel exclusive edition

AUTHOR BIO
Julian Birkinshaw is Professor and Chair of Strategy & Entrepreneurship at LBS. He's a Fellow of the
British Academy & holds PhD & MBA degrees. He was recently placed 39th on the global “Thinkers 50” list
of thought leaders in the field of management.
Ken Mark is a businessman, entrepreneur, research & writer. He's written more than 100 case studies for
use in MBA classrooms.

Pearson

The MBA Handbook 8th Edition
Academic and Professional Skills for Mastering Management
Sheila Cameron
Pearson
ISBN 13:

9781292088686

UK Price:

£47.99

Publication Date:

RIGHTS SOLD:
6E: PORTUGUESE (Portugal)
5E: RUSSIAN
3E: INDONESIAN

June 2016

Key Selling Points:
Undertaking any postgraduate management study is a big investment on many levels. The MBA
Handbook is the definitive text in this area and explains what will be expected from you on a
personal, professional and academic level. Designed to prepare and support you throughout your
studies and your career, the book is clearly structured and simply written around the following
sections:
- Understanding the MBA and postgraduate study: covering self-management, time-management and
planning as well as common challenges and how to overcome them;
- Transferable learning skills: covering professional development, diagrams, numbers and data
analysis, teamwork and leadership, and crucially, case studies and problem solving;
- Skills for assessment: covering preparation for the unique assessments that await in MBA and PG
study, including speaking and presentations, writing, exams, projects and theses;
- Afterwards: how to start and shape your career.
This edition contains:
- New and updated activities, examples and exercises in every chapter to help evaluate your progress
and put ideas into practice.
- Mini-cases and real-life study and business examples integrated throughout the book.
- Support for distance learning students and extended coverage of issues relating to EFL and ESL
students.
Visit the companion website at www.pearsoned.co.uk/cameron for worksheets and self-assessment
exercises.
Benchmark
9780273749998 The MBA Handbook 7th Edition

Contributor Bio
Sheila Cameron has worked for the Open University Business School since its inception. She has
been involved in its MBA programme since its earliest design stages in a variety of roles, including a
period as MBA Director. Sheila is also the author of The Business Students Handbook.

Financial Times Guides
Business Start Up 2017/18 Edition: The Most
Comprehensive Guide for Entrepreneurs

30th Edition
Sarah Williams
FT Publishing

RIGHTS SOLD:
15E: Greek
13E: Romanian

ISBN 13: 9781292175867
UK Price: £21.99
th
Publication Date: 14 November 2016
KEY SELLING POINTS:
Whether you’re about to start your own business or have already taken the plunge and want to keep
everything on track, make sure you have a copy of The Financial Times Guide to Business Start Up on your
shelf. Regularly updated, this edition covers all the latest legal and financial changes you need to be
aware of following the 2016 Budget.
• Everything you need to know to start up and run your business
• Comply with the most up-to-date financial, tax and legal requirements
• How to fund your business, whether through traditional channels or online platforms
• Discover how to develop your idea and refine your business model
• Build your online presence, benefit from social media and advertise effectively online
All you need to know to make your start up a success.
‘As comprehensive an introduction to setting up a business as anyone could need.’ The Daily Telegraph
‘The Wisden of the small business world, threaded through with common sense practical advice.’
The Daily Mail
‘A must for any small business owner.’ Federation of Small Businesses
Benchmark: 9781292104720 (The Financial Times Guide to Business Start Up 2016)
Sara Williams is a former investment analyst and financial journalist. She has contributed many articles
on tax and finance for national newspapers, and for a number of years wrote for Which?, including the
Which? Tax-Saving Guide and the Which? Book of Tax. She is also the author of Perfectly Legal Ways to
Pay Less Tax.
Sara is the former executive chair of AIM-listed media business Vitesse Media Plc, which offers research,
digital and social media, and event management in the tax, business and investment areas. Its titles
include What Investment, SmallBusiness.co.uk, Information Age, GrowthBusiness.co.uk and Growth
Company Investor. She holds qualifications in investment advice and management.
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Data Visualization and Text Principles and Practices
The Eye of Data Science
Thomas W. Miller

Key Selling Points
The first complete and practical guide to modern data visualization
Expert coverage of all three application areas: exploratory data analysis,
model diagnostics, and presentation graphics
Follows the proven structure of previous books in our Modeling
Techniques in Predictive Analytics Series: states a problem and business
case, and shows managers, analysts, and programmers exactly how to
solve it
Packed with real-world examples from marketing, finance, sports
analytics, web and network data science, text analytics, and social
network analysis
Teaches with R, Python, D3, Gephi, and other widely used open source
programming environments
Pearson FT Press
9780134308913
0134308913
Pub Date: 11/18/2016
$59.99/$74.99 Can./£36.99
UK/€51.95 EU
Trade Paperback
352 Pages
Business & Economics
/ Production & Operations
Management
BUS087000
Series: FT Press Analytics
Status: FORTHCOMING

Summary
Data visualization is increasingly central to predictive analytics and data
science. The book focuses on all three application areas of data visualization:
exploratory data analysis, model diagnostics, and presentation graphics. Built
on the same structure and approach as other books in Thomas W. Miller's
popular Modeling Techniques series, it has been carefully designed to serve
multiple audiences: business managers, analysts, programmers, and
students.
Miller begins with core principles, revealing why some data visualizations
effectively present information and others don't. He reviews the science of
human perception and cognition, proven principles of graphic design, and the
growing role of visualization throughout data science -- including examples
such as the visualization of time, networks, and maps.
Drawing on his pioneering experience teaching data visualization, Miller begins
each chapter by stating a real business problem. He explains why the problem
is important, describes a relevant dataset, and guides you through solving it
with leading open-source tools such as R, Python, D3, and Gephi. (All R and
Python code is set apart, so managers or analysts who aren't interested in
programming can easily skip it.)
Like other books in this series, Data Visualization Principles and Practices
draws realistic examples from key application areas, including marketing,
finance, sports analytics, web and network data science, text analytics, and
social network analysis. Examples include cross-sectional data, time series,
network, and spatial data. Readers will discover advanced methods for
constructing static and interactive graphics, building web-browser-based
presentations, and even creating "information art."

Contributor Bio
Thomas W. Miller (Evanston, IL Area) is faculty director of the Predictive
Analytics program at Northwestern University. Miller is owner of Research
Publishers LLC and manages its ToutBay division, a publisher and distributor
of data science applications. Miller's previous books include five books in the
Modeling Techniques series, most recently Sports Analytics and Data Science:
Winning the Game with Methods and Models. Miller also serves as Pearson/FT
Press consulting editor in practical data science. He holds a Ph.D. in psychology
(psychometrics) and a master's degree in statistics from the University of
Minnesota, and an MBA and master's degree in economics from the University
of Oregon. He previously directed the A.C. Nielsen Center for Marketing
Research in the School of Business, University of Wisconsin-Madison.

Excerpts
Audience:
For wide audiences of programmers, analysts, marketers, students, and others
interested in data visualization, and/or its use in broader analytics
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Barbarians in the Boardroom
Activist Investors and the battle for control of the world's most powerful
companies
RIGHTS SOLD: CHIS
Owen Walker

Summary
Activist investors have sent shockwaves through corporations in recent years,
personally targeting directors and executives at some of the world’s largest
companies. No longer satisfied with operating on the fringes of business, they
are now a firm fixture in the boardroom.
Up to a quarter of public companies could be targeted by activist campaigns in
the coming years, with directors and executives at those corporations
threatened with losing their jobs. The trend, which began in corporate America,
has spread to the UK, Europe and Asia, taking in several high profile
companies.

FT Press
9781292113982
1292113987
Pub Date: 7/15/2016
$31.50/$39.50 Can./£16.99
UK/€23.95 EU
Trade Paperback
264 Pages
Carton Qty: 12
Business & Economics
/ Economics
BUS069000
Series: Financial Times Series
9.2 in H | 6.1 in W | 0.8 in T | 1.1
lb Wt
Status:ACTIVE

Barbarians in the Boardroom tells a compelling story of boardroom bust ups,
dumped CEOs triumphant activists and pared back companies. It reveals
real-life examples and interviews with executives and investors to explain why
and how activist investors have managed to storm Wall Street and tear down
City citadels. Owen Walker provides an insight into the way activists think, how
they decide to target a company and how directors and executives could
possibly work with them rather than against them.
‘A terrific book about the personalities, strategies, and tactics of high-profile activist
investors. The stories are fascinating about the activist game plan and how it is
changing…’
Robert J. Swieringa, Professor and Dean Emeritus, Johnson Graduate School
of Management, Cornell University
‘Excellent overview of activist hedge funds - it tells readers how these funds brought
about significant changes in corporate boardrooms.’
Robert C. Pozen. Senior Lecturer at MIT Sloan School, former Chair of MFS
Investment Management
"A great guide to how activist investors work - essential for corporate directors,
investors and anyone with a passing interest. Filled with insights into a number of
the most high-profile personality clashes and boardroom battles."
Barry Parr, Co-Chair of Pension Trustees AMNT and Non-Exec Director of
CrowdBnk Ltd
“Barbarians in the Boardroom is an excellent forensic analysis of the new era of
activist investing and the first to cover campaigns that have ousted S&P 500 boards,
promoted giant mergers and permanently changed the roles played by boards of
directors.”
Josh Black, Editor-in-Chief, Activist Insight
‘The rise of shareholders activists is one of the great capital market stories of the
day. Packed with riveting tales from the activist battlefront, Owen Walker's book
does it full justice.’
John Plender, Financial Times Columnist

Contributor Bio
Owen Walker is an experienced, awardwinning financial journalist, who has
covered business and investment issues in the US, UK and continental Europe.
He was formerly managing editor of Agenda, a Financial Times publication for
US corporate directors, where he saw a number of boardroom battles first
hand. He is now a commissioning editor within the FT’s Special Reports team
in London.

FBF 16 TRADE

Logistics & Supply Chain Management(5th Edition)
Martin Christopher

Summary
The UK’s bestselling book on logistics and supply chain management – over
100,000 copies sold.
Effective development and management of supply chain networks helps
businesses cut costs and enhance customer value. This updated 5th edition is
a clear guide to all the key topics in an integrated approach to supply chains.
As well as new and updated examples and case studies, there are two new
chapters:
Routes to Market: Many companies now have to manage multiple distribution
channels - this chapter covers strategic issues on how companies “go to
market” along with the cost implications of using alternative channels.

FT Press
9781292083797
1292083794
Pub Date: 4/28/2016
$83.50/$104.50 Can./£45.00
UK/€63.95 EU
Trade Paperback
328 Pages
Carton Qty: 10
Business & Economics
/ Production & Operations
Management
BUS087000
9.1 in H | 6.1 in W | 1 in T | 1.3 lb
Wt
Status:ACTIVE

Service Logistics: As companies begin to sell performance rather than physical
product, this chapter explores the implications for logistics management as
the need to provide higher levels of service and customer support becomes
ever more critical.

Contributor Bio
Martin Christopher is Emeritus Professor of Marketing & Logistics at Cranfield
School of Management. He also chairs the Advisory Board of the internationally
renowned Centre for Logistics and Supply Chain Management.
Martin’s work in the field has gained international recognition & he's a regular
contributor to conferences and workshops around the world.

RIGHTS SOLD:
5E: GREEK, KOREAN
4E: CHIS, KOREAN, PORTUGUESE (BRAZIL), SPANISH
(WORLD), SPANISH (S.AMERICA)
3E: CHIS, FRENCH, GREEK, ITALIAN, LITHUANIAN,
PORTUGUESE (BRAZIL)
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Lean and Technology
Working Hand in Hand to Enable and Energize Your Global Supply Chain
Paul A. Myerson

Summary

Pearson FT Press
9780134291451
013429145X
Pub Date: 10/28/2016
$39.99/$0.00 Can./£43.99
UK/€61.95 EU
Hardcover
240 Pages
Business & Economics
/ Production & Operations
Management
BUS087000
Series: FT Press Operations
Management
Status: FORTHCOMING

Traditionally, Lean has been thought of as a "pen and pencil" technique. While
most books covering Lean barely discuss the role and impact of technology,
this book makes the case that technology is in fact, a key enabler of a Lean
Supply Chain. Lean and Technology: Working Hand in Hand to Enable and
Energize your Supply Chain is unique in the way it links Lean thinking with
available and affordable technologies to get the most out of improved
processes.
This book details various supply chain, logistics, and operations management
areas where Lean thinking, in combination with existing and emerging
technologies such as the Internet, e-commerce, Enterprise Resource Planning
(ERP) systems etc., can take an organization to the next level through
increased speed, accuracy, integration and collaboration among all parties in
the supply chain.
Lean and Technology, presented in an easy to understand format, includes
tools, methodologies, best practices, examples and cases of how, when and
where technology can be combined with a Lean philosophy to “turbo charge” a
supply chain to give a company a distinct competitive advantage.

Contributor Bio
Paul A. Myerson is a Professor of Practice in Supply Chain Management at
Lehigh University and holds a B.S. in Business Logistics and an M.B.A. in
Physical Distribution.
Professor Myerson has an extensive background as a Supply Chain and
Logistics professional, consultant, and teacher. Prior to joining the faculty at
Lehigh, Professor Myerson has been a successful change catalyst for a variety
of clients and organizations of all sizes, having over 30 years experience in
Supply Chain and Logistics strategies, systems, and operations that have
resulted in bottom-line improvements for companies such as General Electric,
Unilever, and Church and Dwight (Arm & Hammer).
Professor Myerson created and has marketed a Supply Chain Planning
software tool for Windows to a variety of companies worldwide since 1998.
He is the author of the books Lean Supply Chain & Logistics (McGraw-Hill,
Copyright 2012) and Lean Wholesale and Retail (McGraw-Hill, Copyright 2014) as
well as a Lean Supply Chain and Logistics Management simulation training
game and training package (Enna.com, copyright 2012—13).
Professor Myerson also writes a column on Lean Supply Chain for Inbound
Logistics Magazine and a blog for Industry Week magazine.

The Listening Leader 1/E: Powerful
Communication Tools to Help You Drive
Performance
Emilio Galli Zugaro
FT Publishing

ISBN 13: 9781292142166 UK Price: £24.99
Publication Date: 9th January 2017
KEY SELLING POINTS:
DISCOVER THE ART OF COMMUNICATIVE LEADERSHIP: HOW TO REALLY LISTEN SO YOU CAN
WIN AND HOLD THE TRUST OF YOUR STAKEHOLDERS.
Leaders often say ‘I communicate’ when, in fact, they mean ‘I tell’. Yet being able to really listen is the key
to growth and results. The Listening Leader provides a clear framework for taking action to implement a
communicative leadership style
By actively listening to your organisation and external stakeholders you will be able to better navigate
today’s VUCA (volatile, uncertain, complex and ambiguous) economy and digitally transparent world;
make a genuine difference to the performance of your organization; better respond to the expectations
and needs of their stakeholders and dramatically increase your competitiveness in the market.
BECOME A GREAT LEADER, IMPROVE YOUR PERFORMANCE AND SUCCEED IN BUSINESS BY
COMMUNICATING AND LISTENING MORE EFFECTIVELY.
"It might be an inconvenient truth for some: successful leaders have to be more than great managers.
Communicative leadership, as shown in this excellent book, leads you there." Joachim Faber, Chairman
Deutsche Börse AG (German Stock Exchange)
Benchmark: 9780273762539 (Who Cares Wins)

AUTHOR BIO
Emilio Galli Zugaro is a seasoned communications, leadership and business expert: with 36 years’
experience, he has the longest tenure in his function in the FORTUNE 100 list. He has spent 23 years as a
senior leader with global management responsibility with Allianz, a world leader in insurance and
investments, and also has a background in journalism and has been a University lecturer for nearly 20
years.
Clementina Galli Zugaro is currently working for her MSc in Work and Organisational Psychology at
Maastricht University. Her career to date has focused on applying psychological theories and techniques
to the business world, especially in HR and strategic consulting. Clementina has had experience in a
range of sectors including talent assessment, consulting and behavioural finance.

The Positive Leader 1/E
Jan Muhlfeit

RIGHTS SOLD: CZECH

Pearson
ISBN 13: 9781292166155
UK Price: £16.99
Publication Date: November 2016

KEY SELLING POINTS:
Academic studies have shown that a positive mind-set results in 31% higher levels of
productivity.*
The Positive Leader gives you a four-point approach to becoming a happier and more
inspirational leader.





Discover and work to your strengths
Identify your mission and vision
Become a ‘Chief Energy Officer’
Lead yourself to happiness

Based on cutting edge research, and with truly actionable advice, The Positive Leader
shows you how. Former Chairman of Microsoft Europe, Jan Mühlfeit, turns the lessons he’s
learnt from his years at the coalface of leadership into a ‘how to’ guide for busy managers.
Discover how to banish stress and negativity, rediscover your best self and become an
inspirational leader – starting now.
* ‘Positive Intelligence’, Shawn Anchor, Harvard Business Review, Jan/Feb 2012

AUTHOR BIO
Jan Mühlfeit is a global strategist, executive coach and mentor. He is the Former Chairman
of Microsoft Europe, where he worked for 22 years. He is currently an ‘entrepreneur in
residence’ at INSEAD and a coach for Exec MBA students at Cambridge University. Jan is
also a member of the Business Advisory Board at Imperial College London.
Melina Costi is a professional business writer with a background in marketing
management.

Pearson

Inclusive Leadership
The Definitive Guide to Developing and Executing a Powerful
Diversity and Inclusion Strategy
Charlotte Sweeney, Fleur Bothwick
Pearson
ISBN 13:

9781292112725

UK Price:

£24.99

Publication Date:

August 2016

Key Selling Points:
Leaders have been grappling with the challenge of creating more diverse and inclusive
companies for well over a decade, but why has progress been so slow?
Written by two experts with over 30 years’ experience in the field, they share their tried and
tested roadmap to creating and delivering an effective strategy that helps to create a more
inclusive workplace.
Inclusive Leadership illustrates the whole journey. From when Diversity and Inclusiveness is
first muted in your company as something to do, through to creating the right change
management methodology, to engaging mid-level managers, to becoming an inclusive leader
and reaping the rewards of your hard work. Checklists, mindmaps, infographics and case
studies from a number of global companies of all sizes covering what went well...and what
didn’t...help you along the way.
This is the 'must have' book on how to create a more inclusive and diverse company or team.
It's the first of its kind to be written by professionals who are seen as two of the leading
experts in this field.
Benchmark
9780749471293 The Inclusion Imperative
Contributor Bio
Charlotte Sweeney is an experienced and pragmatic change agent with over 20 years experience
of leading significant change programmes in large global organisations, coaching, facilitation and
training.
Fleur Bothwick has a Masters in HR Strategic Management and is an advisory member of the Pink
Shoe Club Senate and an Ambassador for the CMI. She's the founder of Project Vanguard and in
the Queen’s 2013 New Years Honours List, she received an OBE in recognition of her contribution
to Diversity and Inclusion in the workplace.
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The Leader's Guide to Emotional Agility (Emotional
Intelligence)
How to Use Soft Skills to Get Hard Results
Kerrie Fleming

Summary
The Leader’s Guide to Emotional Agility takes a new approach to emotional
intelligence in action and translates it into critical skills that every leader needs
to get the most out of themselves and their people.
It outlines 8 steps for achieving emotional agility and resilience:
Step 1: Becoming authentic
Step 2: Becoming self-aware
Step 3: Becoming aware of others
Step 4: Using the emotions
FT Press
9781292083049
1292083042
Pub Date: 1/11/2016
$26.99/$33.99 Can./£14.99
UK/€21.95 EU
Trade Paperback
208 Pages
Carton Qty: 12
Business & Economics
BUS000000
8.4 in H | 5.4 in W | 0.7 in T | 0.7
lb Wt
Status:ACTIVE

Step 5: Understanding the emotions
Step 6: Managing your own emotions
Step 7: Managing the emotions of others
Step 8: Mindfulness for leaders
The chapters, underpinned with scientific research, offer real-life illustrations
from leaders facing real challenges and triumphs, as well as exercises, case
studies, tips and strategies to put these steps into action. It also includes a
self-assessment at the start of the book to help you find out how emotionally
agile you already are.
This straight-talking guide is the ultimate guide for busy managers wanting
hard advice on how to deal with the softer side of business life.

Contributor Bio
Dr. Kerrie Fleming is the Director of the Ashridge Leadership Centre and Head
of the Leadership and People faculty at Ashridge, specialising in emotional
intelligence (EI). Kerrie has designed and delivered customised MBA and open
leadership and management development programmes for the Foreign Office,
Continental, Abu Dhabi Executive Council, BNP Paribas, Azadea and MUFG.

FBF 16 TRADE

Connected Leadership
How to build a more agile, customer-driven business
Simon Hayward

Summary
Connected Leadership provides a clear, practical guide for leaders of
organisations who wish to create a more connected, agile and customeroriented organisation in a digitally connected, customer-driven 21st century
business environment.
It lays out the key factors of the connected organisation and the leadership
behaviours that will allow these factors to become embedded and sustainable.
It provides a range of case examples to demonstrate what this looks like in
practice, complemented by a series of tools and techniques that leaders can
use to diagnose their organisation’s current position and plot a successful
course to achieve these more connected ways of working.
It is, at heart, a real-world guide to changing your leadership style and
approach to align an organisation’s culture and values with those needed in a
world where the prevailing models of command and control are so obviously
failing.
FT Press
9781292104768
1292104767
Pub Date: 1/6/2016
$29.99/$36.99 Can./£16.99
UK/€23.95 EU
Trade Paperback
280 Pages
Carton Qty: 10
Business & Economics
BUS000000
8.5 in H | 5.4 in W | 0.9 in T | 0.9
lb Wt
Status:ACTIVE

Connected Leadership will show you how to:
· Create a more agile organisation & respond swiftly to changing markets &
customer needs
· Cope with increasing market complexity & uncertainty
· Build trust, reputation & become a more authentic leader
· Develop a ‘connected leadership’ approach

Contributor Bio
Simon Hayward is an award-winning thought-leader, valued by major clients,
including Three, HSBC, M&S and Network Rail as a trusted advisor & partner. He
has a wealth of strategic consultancy & leadership experience gained over 25
years & has developed major strategic learning & development programmes
across Europe, Asia, North America & the Far East.
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Leading Teams - 10 Challenges
10 Solutions
Mandy Flint, Elisabet Vinberg Hearn

RIGHTS SOLD:
Spanish, Vietnamese

Key Selling Points
Leading Teams is built on the authors' experience of coaching 1,000+ team
leaders in over 15 global corporations.
Discover the 10 common challenges holding teams back
Defines the solutions to counter each challenge
Packed full of valuable advice and powerful techniques

Summary
Finalist, Business: Management & Leadership category - 2016 International
Book Awards
Most of us work in or manage teams, but are we really getting the most out of
the numerous benefits of effective teamwork? All too often there are
roadblocks – ranging from a lack of engagement to clashing personalities –
that are holding us back from achieving the results we need.

FT Press
9781292083087
1292083085
Pub Date: 9/29/2015
$26.99/$33.99 Can./£14.99
UK/€21.95 EU
Trade Paperback
216 Pages
Carton Qty: 14
Business & Economics
/ Leadership
BUS071000
8.4 in H | 5.4 in W | 0.6 in T | 0.8
lb Wt
Status:ACTIVE

Leading Teams shows team leaders how to overcome the most common
obstacles to team performance and drive outstanding results from their
people.
Strong teamwork equals:
Better outcomes
Greater efficiency
Better ideas
Mutual support
A greater sense of accomplishment
Leading Teams is built on the authors’ experience of coaching 1,000+ team
leaders in over 15 global corporations for the last 15 years, during which they
discovered the 10 main issues holding teams back. Each challenge includes a
common scenario and step-by-step solutions/behaviours to counter each one.
There's also a framework for how to lead a team-enhancement workshop, plus
supporting plans and templates on their website
(www.leadingteamsbook.com).

Contributor Bio
Mandy Flint is CEO of Excellence in Leadership, a global transformational
change organisation. Her clients include: MasterCard, American Express, Virgin
Atlantic & more. Elisabet Vinberg Hearn is CEO of Think Solutions UK Ltd, a
leadership consultancy specializing in employee engagement & profitable
corporate cultures. Her clients include: MasterCard, H&M, IKEA & more.

Excerpts
Audience:
Packed full of valuable advice and powerful techniques, Leading Teams has
something practical to offer everyone - whatever your level.
Website:
To come (www.10teamchallenges.com)

The Little Book of Big Management
Wisdom: 90 important quotes and how to use them
in business 1/E
Jim McGrath
Pearson
ISBN 13: 9781292148434
UK Price: £12.99
Publication Date: November 2016

KEY SELLING POINTS:
90 MANAGEMENT QUOTES FROM THE WORLD’S BEST THINKERS – THE
INTRIGUING, FAST, AND FOCUSED ROUTE TO SUCCESS.
Cutting through the waffle and hype, The Little Book of Big Management Wisdom
delivers the quotations that will really help managers with their day-to-day tasks.
Learn from the quotations so you can improve your managerial skills.
Each quotation is covered in two pages – giving you the context, what it means, and
importantly how to use it in business and the questions you should be asking – so
you can immediately apply it in the real world.
With a number of sections covering typical everyday managerial tasks, quotations
cover manging the business, managing yourself and your career, managing others,
leading others, motivation, decision making, power, customers and planning.
Benchmark: 9780273785262 (The Little Book of Big Management Theories)
AUTHOR BIO
James McGrath worked as an accountant and senior manager in industry, local
government and as a self-employed management consultant before becoming
Course Director for the MA in Education and Professional Development at the City
of Birmingham University. He is also co-author of The Little Book of Big Management
Theories and author of The Little Book of Big Management Questions and The Little
Book of Big Decision Models.
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The Little Book of Big Decision Models
The 70 most useful models to help you say Yes or No
James McGrath

RIGHTS SOLD: THAI

Summary
Leaders and Managers want quick answers, quick ways to reach solutions, ways
and means to access knowledge that won’t eat into their precious time and
quick ideas that deliver a big result. The Little Book of Big Decision Models cuts
through all the noise and gives managers access to the very best decisionmaking models that they need to to keep things moving forward. Every model
is quick and easy to read and delivers the essential information and know-how
quickly, efficiently and memorably.

Contributor Bio
Dr. Bob Bates worked in the Civil Service for many years as a senior manager
before becoming a Senior Lecturer at Birmingham City University in 1997.
Throughout his career he has worked extensively with SMEs specialising in staff
and management development.

FT Press
9781292098364
1292098368
Pub Date: 12/4/2015
$24.99/$30.99 Can./£12.99
UK/€18.95 EU
Trade Paperback
224 Pages
Carton Qty: 28
Business & Economics
/ Management
BUS041000
8.4 in H | 5.4 in W | 0.6 in T | 0.7
lb Wt
Status:ACTIVE

Pearson

Be Decisive – Now!
The 2-in-1 Manager: Speed Read – instant tips; Big Picture – lasting
results
Jos van Rozen
Pearson
ISBN 13:

9781292119779

UK Price: £12.99
Publication Date:

August 2016

Key Selling Points:
Discover how to Be Decisive - Now!
This 2-in-1 guide is designed to help you be a more effective decision maker in an instant, whilst
giving you the deeper knowledge to ensure long-lasting results.
With the unique 2-in-1 approach, you can learn your way. Use the 7 Speed Read tips immediately, then
take your time exploring the Big Picture chapters.
- Make the right decisions quickly and effectively
- Understand the problem properly and work out your priorities
- Ensure your decision is the right one and avoid the common mistakes
- Know the value of risk planning and how to do it successfully
- Look back to learn lessons on better decisions next time
As an ambitious manager, you need the right information at the right time to help you advance in your
career. ‘The 2-in-1 Manager’ will ensure you improve and succeed in business, right now and in the
future.
Benchmark
9781292098364 The Little Book of Big Decision Models

Contributor Bio
Jos van Rozen is a Strategy and Business Case Consultant helping companies make great
decisions and deliver value. For over fifteen years, he has worked with project managers, strategic
planners and business management teams across acquisitions, capital programs, merger
integrations, new product development and pricing decisions

Smart Retail 4/E:
Winning Ideas and Strategies from the Most Successful
Retailers in the World.
Richard Hammond
Pearson

RIGHTS SOLD:
3E: CZECH, US ENGLISH
2E: LITHUANIAN, MARATHI, TAMIL, TURKISH
1E: CHIS, CZECH, GREEK, INDONESIAN,
ROMANIAN, THAI

ISBN 13: 9781292082202
Publication Date: 22nd November 2016

KEY SELLING POINTS:
Fully updated for 2015, this is the definitive guide to retail that experts recommend and learners love.
Discover the secrets of some of the world’s biggest and leading shops and online retailers and get a
competitive edge. Covering everything from creating the ultimate retail experience to understanding the
customer and the importance of motivated shop floor workers, this is the book that will guide you, your
managers, team-workers, and anybody working in or learning about retail to success and profits.







Fully updated to reflect the fast-moving and ever-changing world of retail
Includes five essential new chapters featuring the very latest thinking, new case studies and the
most cutting edge tactical thinking and strategic planning.
Examines and coaches on traditional retail models alongside the rise in multi-channel, multiplatform retail and the exponential rise in the use of technology.
Practical, inspiring, comprehensive and authoritative, it’s easy to follow and quick to put into
practice
Delivers outcomes that retailers want: how to grow their sales, boost their profits, develop loyalty
and deliver an exceptional, memorable and envied customer experience.
A wide appeal including retail entrepreneurs, existing managers of all levels, shop-floor staff and
anybody interested in what retail is, how it works and what it means in the 21st Century.

THE CLASSIC, HIGHLY REGARDED AND DEFINITIVE GUIDE TO RETAIL SUCCESS.

Benchmark: 9780273744542 (Smart Retail 3/E)
AUTHOR BIO
Richard Hammond has lived and breathed retail at every level – initially in executive positions within
Head Office teams and latterly as a consultant, specialising in retail. In his consulting work, Richard has
helped leading retail brands such as Whitbread and KFC to engage and motivate their people and has
recently undertaken consulting work with BP, Kingfisher, EE and Samsung.

Pearson

The Customer Experience Book
How to design, measure and improve customer experience
in your business
Alan Pennington
Pearson
ISBN 13:

9781292148465

UK Price: £17.99
Publication Date:

August 2016

Key Selling Points:
Customer Experience (CE) is becoming seen as a key component of business strategy, yet
knowing the practical steps of what to do can be tricky. The Customer Experience Book helps
you understand where you are now, what to do, and how to improve for your business.
From Customer Journey Mapping to using Big Data, this is the ultimate Customer Experience
manual for businesses, whatever the size of your company. Split into two parts, you’ll discover:
• Why customer experience is so important in business – and how it applies to you
• How to use customer experience tools in your business – step by step guides on how to use
CX metrics and how to learn from them
Alongside the theory and practical how-to guidance, there will be a range of examples of
‘thinking differently’ about everyday situations to engage the reader. Plus, with case studies
from International Companies, readers will discover not only what works well but also the hard
lessons they have learned.
The Customer Experience Book shows you how to understand, measure and improve customer
experience in your business, whatever your level.
Benchmark
9780273775089 The Ten Principles Behind Great Customer Experiences
Contributor Bio
Alan Pennington is a Global Customer Experience/Redesign Guru. He was Managing Director and
co-founder of Mulberry Consulting the Number One CE business globally and Executive Chair of
'Experience by Design' a South African based venture. He has worked with a wide range of
businesses, including financial services, travel, retail, public sector and education both in B2B and
B2C, including Emirates, Vodafone, Reed Elsevier, City & Guilds, British Council, Aviva and many
others..

Pearson

How To Sell Online
Christer Holloman
Pearson

ISBN 13:

9781292155104

UK Price:

£17.99

Publication Date:

September 2016

Key Selling Points:
THE ALL-IN-ONE GUIDE TO GROWING YOUR ONLINE BUSINESS.

Christer Holloman, the bestselling author and The Guardian technology expert, has lined up the leaders
behind some of the most successful online retailers, and those that advise them, to reveal their best
kept secrets on how to grow your online retail business.
•
•
•
•
•

Discover how to grow your online business for short, medium and long term growth
Find out how to acquire, retain and understand your customers
Use cost-effective sales, marketing and social media to build revenue and profile
Understand how to shape the customer journey and convert browsers into buyers
Ensure technology works for you by using the right platforms and software

Visit www.sell-online.co for free extra material such as top tips, downloadable case studies, and video
interviews with the leaders featured in the book and more.
Make sure your online presence is searchable, usable, buyable and profitable with How to Sell Online.

Benchmark
9780273732648 Get Up to Speed with Online Marketing

Contributor Bio
Christer Holloman is an experienced digital business change consultant. He is the CEO and cofounder of Divido (http://divido.com/), a fast-growing technology start-up in the process of changing
the old school financial services sector.
Credited as “One of London’s Most Influential Individuals Within New Media” by The Evening
Standard, he is often invited to write for The Guardian, Sky News and GQ about how organisations
can make the most of opportunities presented by new technologies. Christer is the author of the The
Social Media MBA series (Wiley).

Global Teams 1/E:
How the Best Survive and Succeed
Jo Owen
FT Publishing
ISBN 13: 9781292171913
Publication Date: 16th November 2016

KEY SELLING POINTS:
The challenges of making decisions, setting goals, communicating, building trust and managing the team
are far harder when you are separated by time, language, culture and priorities.
Global Teams will enable leaders, teams and organisation to deal with the challenges they face:





The team leader - how to build a high performance culture
The team members - how trust and communication is essential
The organisation - how to create a context for the team to succeed
How to make it work - your blueprint for success

Working for a matrix international organisation, with its ensuing diverse global teams, based in a variety
of geographic locations is a fact of life for most leaders and managers today. These teams may be
permanent, or they may come together temporarily to deliver a specific project.
Based on original research with some of the world’s leading companies, Global Teams is the definitive,
practical guide on making the sharp end of globalisation work for you and your organisation.
Just some of the companies involved in the research: Accenture, AirBnB, British Council, Bain, Bank of
America Merrill Lynch, Barclays, BCG, Canon, Dentons, DAI, European Bank of Re-construction and
Development, Facebook, Financial Times, Gazprom, Google, and many others including smaller
companies and NGOs.

Benchmark: 9781292083629 (How to Lead: The definitive guide to effective leadership)
AUTHOR BIO
Jo Owen has worked with over 100 organisations around the world in most major industries and has
written 15 books on leadership and management including the best-selling How to Lead, How to Manage
and Tribal Business School. He is the founder of eight charities which have a collective turnover of £100
million and was awarded the OBE by the Queen for starting Teach First which is now the largest graduate
recruiter in the UK. He built a business in Japan without speaking Japanese; he created HBOS business
banking; was a partner at Accenture and started his career at P&G. Jo also has spent eight years working
with tribes across the world to discover how they survive and succeed, and what businesses can learn
from them.

Pearson

How To Coach Your Team:
Release Team Potential and Hit Peak
Performance
Pam Jones, Viki Holton, Angela Jowitt Pearson
ISBN 13:

9781292077963

UK Price: £19.99
Publication Date:

10th August 2016

Key Selling Points:
How to Coach Your Team helps business managers coach their teams to peak professional
performance.
It includes:
·
Becoming a team coach – coaching skills for team managers
·
Understanding your team - identifying how your team works; deciphering personalities and
motivations; building the right environment for success
·
Achieving better outcomes – setting goals; managing performance; facilitating collaboration
·
Building a happier team – building trust; giving and receiving feedback; having positive
conversations
·
Improving team communication – working smartly; improving meetings; working virtually
·
A team coaching plan to help you put it all together and stay on track
How to Coach Your Team is a toolkit for working together with your team to achieve success.
Many of the questionnaires and ideas can be shared and there are guided opportunities to assess
and monitor your progress on a regular basis.
Benchmark
9781292081496 The Little Book of Coaching Models

Contributor Bio
Pam Jones is a Programme Manager at Ashridge (performance management, influencing, leadership
and general management skills). She's completed assignments with HSBC, with Mount Eliza Business
School in Australia and throughout South East Asia, China and the Middle East.
Viki Holton is Research Fellow and Faculty member at Ashridge. She has worked on a range of
different topic areas specializing in women's leadership, management and organisational behaviour.
Angela Jowitt is a full-time faculty member, executive coach and client director at Ashridge as well
as one of the founder members of the Ashridge Experiential Learning team.
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The Coaching Manual(4th Edition)
The Definitive Guide to The Process, Principles and Skills of Personal Coaching
Julie Starr

Summary
Translated around the world, and recommended reading on many coaching
programmes this
bestselling book is trusted globally as the definitive guide to coaching.
This carefully revised edition will guide you through the entire process from
first meeting to when
coaching ends, with methods, tips and techniques that simply work.
Understand and develop the core skills and beliefs of an effective coach
Know how to ask insightful questions that deliver valuable answers
Gain practical help to plan coaching assignments that accelerate and
improve your results
Adeptly handle the main barriers to great coaching
Feel fully confident in your ability to coach in any situation
FT Press
9781292084978
1292084979
Pub Date: 6/19/2016
$31.50/$39.50 Can./£16.99
UK/€23.95 EU
Trade Paperback
368 Pages
Carton Qty: 10
Business & Economics
BUS000000
9.1 in H | 6.2 in W | 0.8 in T | 1.2
lb Wt
Status:ACTIVE

RIGHTS SOLD:
4E: RUSSIAN
3E: BULGARIAN, DUTCH,
POLISH
2E: DUTCH, LITHUANIAN,
POLISH, RUSSIAN

Whether you’re new to coaching or already an experienced coach, you’ll find
clear guidance and
principles to help you coach more effectively and with greater impact.
To support you further The Coaching Manual has a range of free to download
resources – templates,
tools and checklists – available now at www.starrconsulting.co.uk.
"Full of important information that all coaches just need to know! I would
absolutely recommend this book to any coach, neophyte or experienced."
Cherie Carter-Scott, Ph.D. MCC, Author of If Life is a Game, These are the Rules,
Transformational Life Coaching and 15 other titles
"The definitive resource for aspiring as well as seasoned coaches. No one has
brought to life the nuts and bolts better than Julie Starr."
Marshall Goldsmith, #1 New York Times bestselling author of Triggers, Mojo and
What Got You Here Won't Get You There

Pearson

Speedmailing 1/e
Richard Wolfe
Pearson

ISBN 13:

9781292142265

UK Price:

£9.99

Publication Date:

October 2016

Key Selling Points:
DREAMING OF AN EMPTY INBOX, BUT DON’T KNOW HOW TO MAKE IT HAPPEN?
We’re bombarded with emails every day, but no one tells you how to improve this vital skill. Discover
how to regain control of your email – and get back to your job – in 5 simple steps.
Email doesn’t have to be overwhelming. With Speedmailing’s 5-step process you can manage emails
quickly and efficiently.
The benefits of Speedmailing:
•
•
•
•
•
•
•
•

Empty your inbox every day
Increase your productivity and peace of mind
Your to-do list in one place
A system of reminders
Nothing slips through the gaps
Better communication
Less post-holiday stress
Works on any platform or device

CONTROL YOUR EMAIL: DON’T LET EMAIL CONTROL YOU.
"If you want to tame the monster that email has become, this book is for you. Forget emailing – the
future is Speedmailing!"
Shirley Taylor, International Bestselling Author of Model Business Letters, Emails & Other Business
Documents 7th Edition
Previous Edition: N/A
Author Bio
Richard Wolfe set up Email Handyman in 2008 to help people deal more effectively with their daily
deluge of email. They offer in-house and online workshops for individuals and companies in 7
languages and over 10 countries worldwide. Richard is fascinated with how we create technology to
increase our productivity and then often seem to achieve the opposite. After business school and
many years in the Internet industry, Richard decided to dedicate himself to helping people use one of
the most ubiquitous technologies around today: Email.

Fight The Fear 1/E:
How to Beat your Negative Mindset and Win at Work
Mandie Holgate
Pearson

ISBN 13: 9781292155951
Publication Date: 26th October 2016

KEY SELLING POINTS:
DO YOU KNOW WHAT’S REALLY STANDING BETWEEN YOU AND SUCCESS AT WORK? IT'S YOU!
CHANGE YOUR MINDSET TO DEAL WITH YOUR BUSINESS FEARS AND YOU INCREASE YOUR
CHANCES OF SUCCESS.
Fear of failure, fear of public speaking, fear of being you, fear of asking for what you want, fear of saying
NO and fear of change, the list is endless and yet we all have fears in business.
Fight the Fear will help you get the results you want by helping you to overcome your business fears one
step at a time. In short, easy-to-read, jargon-free chapters, you’ll discover proven strategies, skills and
tools to deal with typical business situations we all dread such as saying no, appearing confident without
being arrogant, asking for what you want, public speaking and picking up the phone.
CHANGE THE WAY YOU LOOK AT WORK, YOUR THOUGHTS, YOUR BELIEFS, YOUR VALUES AND
GAIN THE RESPECT YOU DESERVE.

Benchmark: 9781292065731 (Instant Motivation)

AUTHOR BIO
Mandie Holgate is a Business Coach, keynote speaker, author, broadcaster and trainer and Founder of
The Business Woman’s Network. She teaches professionals, entrepreneurs and business owners the skills
to create strategies that work. She has worked with clients from companies including Lloyd,
Institute of Directors, Anglia Ruskin University, and many others she can’t name. She is also a Business
Mentor and Coach and in the Growth Accelerator programme. Woman’s Own Magazine named Mandie as
one of their 2015 inspirational women of the year.
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Working with Mindfulness
Keeping calm and focused to get the job done
Michael Sinclair, Josie Seydel

Key Selling Points

FT Press
9781292098326
1292098325
Pub Date: 7/18/2016
$25.99/$31.99 Can./£13.99
UK/€19.95 EU
Trade Paperback
360 Pages
Carton Qty: 20
Education / Special Education
EDU026000
8.5 in H | 5.4 in W | 0.8 in T | 1 lb
Wt
Status:ACTIVE

Mindfulness is big business, and Mindfulness for Busy People has now sold
over 17,000 copies
This follow-up book focuses solely on how to maximise the benefits of
Mindfulness whilst at work to be more productive, more focused and get
things done – calmly and stress free
Offer readers a clear understanding of Mindfulness – what it is, how it
work and how it’s relevant to work and professional development
Promises improvements in whole host of key skills and performance
areas including resilience, productivity, efficiency, problem solving,
delegating and prioritising.
Highly practical - each chapter will have a powerful section of tips,
exercises and practices for readers.
All backed with easy-to-use and accessible audio download material to
help readers apply and practice their new knowledge.
Will appeal to anyone working in a high-pressure, stressful environment
and looking for ways to de-stress, calm down and manage their
workload.

Summary
'Working with Mindfulness is an engaging and practical guide to reducing stress,
transcending setbacks and enhancing performance at work. With more than 50
mindfulness exercises, it’s a perfect introduction to a more fulfilling way of working.’
Arianna Huffington, Editor-in-Chief of The Huffington Post and author of The
Sleep Revolution
‘Full of easy-to-use ways to bring the power of mindfulness into the workplace. If
every business used this book, the world would be a much better place.'
Kevin L. Polk, Ph.D., Clinical Psychologist and ACT Matrix Trainer, The
Psychological Flexibility Group
Stay calm, feel focused, and get more done – harness the power of
mindfulness to change the way you work forever.
Working with Mindfulness will show you how to apply the transformative power of
mindfulness to your busy working life. With simple, time effective tools and
practices, you'll discover how to:
• Improve your resilience whilst reducing stress
• Increase your productivity, performance and efficiency
• Enhance your decision making, problem solving, delegating and prioritising
skills
• Develop healthy working relationships with colleagues and clients
Based on the groundbreaking science of mindfulness, and explained by two
eminent Psychologists, you'll discover how mindfulness can help you create a
healthy working life and boost your confidence to excel in business.
Be calm, be focused, be mindful.

Contributor Bio
Dr Michael Sinclair is a Consultant Counselling Psychologist and the Clinical
Director of City Psychology Group (CPG) in London, UK.

Pearson

The Idea Generator 1/e
Chris Thomason
Pearson

ISBN 13:

9781292156019

UK Price:

£14.99

Publication Date:

October 2016

Key Selling Points:
ARE YOU USING THE BEST CREATIVE THINKING TOOLS?
Brainstorming is the go-to method for generating ideas and solutions in teams, but it’s been proven
to be ineffective for over 50 years. The Idea Generator gives you 15 simple, easy-to-use tools that
can be used and reused for a variety of purposes to help you generate ideas quickly and focus on
developing only the best ideas.
Find a more effective, productive, quicker alternative to brainstorming new ideas.
•
•
•
•
team

Develop and shape your ideas into winning results on your own – or in a group.
Achieve more insightful thinking on strategic opportunities
Quickly find solutions to the business issues that affect you
Utilise the time saved to share your best ideas and produce game-changing solutions in a
workshop setting.

DON’T GET STUCK IN A BRAINSTORM BRAINDRAIN. USE THE IDEA GENERATOR FOR FAST RESULTS.

Endorsement TBC

Previous Edition: N/A
Author Bio
Chris Thomason has spent fifteen years working at the intersection of innovation, business growth
and customer experience. He’s an engineer who started his career in the UK automotive industry.
He emigrated to South Africa to work in the gold and platinum mining industry and was fortunate
to experience the transition to democracy first hand. He also spent time running a gold mine in
Mozambique at the height of the civil war there.

Pearson

Think Like An Innovator
Paul Sloane
Pearson

ISBN 13:

9781292142234

UK Price:

£12.99

Publication Date:

September 2016

Key Selling Points:
Innovation can take you from failure to success, but if you need a helping hand then Think Like An
Innovator can help you.
With over 80 different leaders, innovators and business people, each covered in 500 words or less,
you'll find out:
·
Who they are – a brief bio about the person
·
Their Challenge – the issue they faced and why it was a challenge
·
Their Innovation – the innovative solution they proposed
·
Lessons for you – insights for you on how to apply their innovation to your life
Split in to 8 categories, you can find inspiration from:
Artists - e.g. David Bowie, J K Rowling, Pablo Picasso
Business Leaders - e.g. Jeff Bezos, Levi Strauss, Sidney Bernstein
Genius' - e.g. Beethoven, Michelangelo, Shakespeare
Inventors - e.g. Johannes Gutenberg, Louis Braille, Thomas Edison
Mavericks - e.g. Anita Roddick, Nelson, Steve Jobs
Pioneers - e.g. Dick Fosbury, Florence Nightingale, Marconi
Scientists - e.g. Alexander Fleming, Charles Darwin, Galilleo
Visionaries - e.g. John F Kennedy, Oprah Winfrey, Walt Disney
Think Like An Innovator is full of inspiring insights to transform your working day.

Benchmark
9781292011905 The Innovation Book

Contributor Bio
Paul Sloane is the UK's top leadership speaker on innovation and the founder of Destination
Innovation. He is the author of over 20 books on lateral thinking and innovation which have sold
over 2 million copies in total. He took a first in Engineering at Cambridge. He was a top Salesman
with IBM and went on to be Managing Director at Ashton Tate and VP International for MathSoft. He
has over 25,000 followers on Twitter and is well known as a blogger, speaker and workshop leader
on the topics of creativity, lateral thinking and the leadership of innovation.

The Smart Solution Book:
68 Tools for Brainstorming, ProblemSolving and Decision-Making 1/E
David Cotton
Pearson
ISBN 13: 9781292142319
UK Price: £16.99
Publication Date: November 2016
THE MOST COMPREHENSIVE COLLECTION OF PROBLEM-SOLVING TOOLS, GAMES
AND TECHNIQUES USED BY BRAINSTORMERS, GAMECHANGERS AND
TRAILBLAZERS.
As working life becomes more complex, we are increasingly faced with problems which
may at first seem insoluble. The Smart Solution Book is your guide to solving these
problems, whatever their size.
The Smart Solution Book explains each tool in detail – what it is, when and how to use it, its
strengths and its limitations. The tools range from quick fixes, which can be used by
someone working alone, to large scale solutions which can be used by groups of 100 and
more. You can also use the tools separately or in combination with each other.





Frame problems so that they can be solved
Find a solution to even the most intractable problem
Enjoy the process of problem solving, whether alone or in collaboration with others
Become more creative in your thinking so that, over time, solutions begin to
present themselves

The Smart Solution Book will change your way of thinking about business problems:
apply the techniques and see the solutions unfold.
Benchmark: 9780273750291 (Key Business Solutions)

AUTHOR BIO
David Cotton spent 21 years with Arthur Andersen and PwC before becoming a freelance
trainer in 2002. He has worked in four continents and more than 40 countries, delivering a
wide range of training including management, leadership and business networking. David’s
clients span local and national government and nearly every industry sector. He has
published scores of articles and more than a dozen books, including Key Management
Development Models (FT Publishing, 2015).
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I'm the Boss of Me
A Guide to Owning Your Career
Jeanne Beliveau-Dunn

Key Selling Points
Take control of your job, your career, your future!
Create your own self-directed road map toward success
Choose your ultimate course, no matter who you're accountable to or
influenced by
By Cisco's Jeanne Beliveau-Dunn, recognized thought leader on the
"Workforce of the Future" and an expert in workforce education and the
social enterprise

Summary

Pearson FT Press
9781587204326
1587204320
Pub Date: 7/1/2016
$24.99/$30.99 Can./£18.99
UK/€26.95 EU
Trade Paperback
250 Pages
Business & Economics / Careers
BUS012000
Status: FORTHCOMING

If you're like most people, you've had good bosses and bad bosses. Some
bosses have inspired you. Others have caused you to scratch your head and
think, How did HE get to be in charge? But you may not realize that you have
ONE amazing boss… someone who's capable of incredible accomplishment and
legendary leadership… probably the best boss you'll ever have… YOU! Yes,
you. There will always be bosses, teachers, parents and others to whom you
are accountable. All those people will influence and guide you. But only you
can choose your ultimate course -- and I'm the Boss of Me will show you how.
Jeanne Beliveau-Dunn has written the definitive guide to "owning" your own
career: a step-by-step primer for creating your own self-directed road map
toward success!

Contributor Bio
Jeanne Beliveau-Dunn is a recognized thought-leader on the workforce of the
future and an expert in education, the social enterprise, and knowledge
systems. As a recognized expert in the workforce of the future, she consults
and presents to business and government leaders across the globe. She was
recognized as one of “The 2015 Top 50 Most Powerful Women in Technology”
by the National Diversity Counsel, which features the most influential female
executive leadership across America’s leading corporations.
During her 20-year career with Cisco, Jeanne brought the first social education
system in the industry to market in 2008 (The Cisco Leaning Network). In
2015 while finishing this book, she founded The Internet of Things Talent
Consortium to empower and accelerate a more agile workforce in the digital
economy.
At Cisco, Jeanne’s work is best described as helping customers and partners
be successful, creating capabilities and innovative new services and solutions,
moving through disruptive changes in technology, identifying new market
opportunities, and helping others to disrupt business models and create
growth opportunities. In other words, she’s on a crusade to move the entire
technology industry forward.
But, she doesn’t want to stop with the industry. Jeanne has a passion for
mentoring people. This book is her way of doing that at scale. Her philosophy
of self-empowerment and love fuels her professional and personal calling to
help people develop themselves and their careers, work together, collaborate,
innovate, and be better together.
Jeanne Beliveau-Dunn is Chief Knowledge Officer at Cisco, VP and GM of Cisco
Services and President and Chairman of Internet of Things Talent Consortium.
She also serves on a number of advisory boards for organizations committed
to continuous learning and talent. She lives in Northern California with her
husband Larry and their four-legged furry child Hunter.

Excerpts
Audience:
For everyone who wants to "own" their own career -- whether they work
independently or for someone else.
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How To Be REALLY Productive
Achieving clarity and getting results in a world where work never ends
Grace Marshall

Key Selling Points
Learn what it takes to be REALLY productive

RIGHTS SOLD:
SPANISH (World)

Written by bestselling author of 21 Ways to Manage the Stuff That Sucks
Up Your Time
Helps organizations across the world survive information overload and
get more done with less stress
About productivity you can really feel and a getting a better quality of life

Summary
If you want to know what it takes to be REALLY productive, read this. It's not
just about to-do lists and managing your emails - it's about productivity you
can really feel and a getting a better quality of life.

Contributor Bio

FT Press
9781292083834
1292083832
Pub Date: 11/30/2015
$26.99/$33.99 Can./£12.99
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Trade Paperback
280 Pages
Carton Qty: 22
Business & Economics
BUS000000
8.4 in H | 5.4 in W | 0.8 in T | 0.9
lb Wt
Status:ACTIVE

Grace Marshall is head coach and chief encourager at Grace-Marshall.com and
author of the Amazon bestselling 21 Ways to Manage the Stuff That Sucks Up
Your Time.
She is also a Productivity Ninja with Think Productive, one of the UK’s leading
productivity training companies, helping organizations across the world survive
information overload and get more done with less stress.

Excerpts
Audience:
Project managers

Pearson

Talkability
Discover The Secrets of Effective Conversation
James Borg
Pearson
ISBN 13:

9781292013640

UK Price: £12.99
Publication Date:

10th August 2016

Key Selling Points:
A new book from James Borg – on what to say and how to say it – so you can get more from the
way you talk.
All the day-to-day conversations that you have in your private and working life result in a
particular outcome. How many times do you come away from a situation and think you could have
handled it better? The realization that you should have used different words or said things in a
different tone which might have produced a more positive result or avoided friction. How often
have you felt frustrated at your inability to state your case and to explain your thoughts well
enough for the other person to grasp your point?
Make no mistake - talk is our most precious commodity. Human interaction and face to face
communication came long before social media websites, e-mail and texting. Yet more and more
people have lost the art of conversing effectively and successfully as the ‘screen’ replaces
conversation. Talkability provides tried and tested suggestions to help you get your points across
and make things happen.
OTHER TITLES BY THE SAME AUTHOR
BODY LANGUAGE 3E - 9781292004518

PERSUASION 4E - 9781292004495

RIGHTS SOLD:
3E - English (US), Serbian, Vietnamese
2E - Arabic, Czech, Estonian, Italian,
Russian, Turkish
1E - Chinese Simplified, Chinese
Traditional, Croatian, English (India),
English (US), French, Indonesian, Italian,
Korean, Malaysian, Panjabi, Polish,
Portuguese, Romanian, Russian, Serbian,
Spanish, Tamil, Turkish, Vietnamese

RIGHTS SOLD:
4E - Arabic, Serbian
3E - Bulgarian, Chinese Simplified, Croatian, Czech Rep, Italian,
Japanese, Lithuanian, Portuguese, Russian, Turkish
2E - Arabic, CHIS, Dutch, English (India), English (US), Estonian,
French, German, Greek, Indonesian, Italian, Korean, Polish,
Portuguese, Romanian, Russian, Serbian, Spanish, Vietnamese
1E - Dutch, Polish, Russian

MIND POWER 1E - 9780273730071
RIGHTS SOLD:
1E - Arabic, Bulgarian, Estonian, French, Indonesian, Italian, Japanese,
Korean, Lithuanian, Polish, Romanian, Russian, Thai, Turkish

OVER 330,000 COPIES SOLD IN THE
JAMES BORG SERIES

Pearson

Project Management Step by Step 2e
How to Plan and Manage a Highly Successful Project
Richard Newton

RIGHTS SOLD:
1E: English (India)

Pearson
ISBN 13:

9781292142197

UK Price: £16.99
Publication Date:

August 2016

Key Selling Points:
You’ve been given a project to run. You know you need to get it right, but you don’t know what
you need to do and in what order to make sure it all runs smoothly and you come out of it
looking great. You need Project Management Step by Step.
Almost every manager and businessperson finds at some time they need to complete a task
that has sufficient complexity and importance that an ad-hoc approach to getting it done is just
not enough.
Managers in this common situation need the structure and rigour of a project management
approach, yet very few managers are formally trained in project management or have the
inclination, time or finances to become trained. They need an approach they can feel confident
is sufficiently robust to ensure their success, but also simple enough to be immediately
applicable. Project Management Step by Step provides the solution to this problem; a practical
and immediate way to become a competent project manager.

Benchmark
9780273714699 Project Management Step by Step 1e

Contributor Bio
Richard Newton is an author, consultant, programme manager and speaker. His company Enixus
Limited help organizations worldwide with complex change initiatives.
He has written several books for Pearson which have sold nearly 40,000 copies (Nielsen TCM),
including The Management Book which won CMI Management Book of the Year in 2013.

Brilliant Persuasion 1/E
Stephen C. Young
Pearson Business

ISBN 13: 9781292135731 UK Price: £12.99
Publication Date: 1st December 2016

KEY SELLING POINTS:
Follow in the footsteps of some of the worlds’ most successful sales and business professionals.
Brilliant Persuasion delivers jargon-free, practical guidance on what to say and how to say it to create the
results you seek. This book will enable you to develop the basic techniques and power of persuasive
linguistics, and then put these into practice to increase your effectiveness at influencing and persuading
colleagues and customers.
Brilliant Persuasion reveals the structure of persuasive language patterns and delivers guidance on how to
learn and employ them, enabling you to substantially remove resistance, increase responsiveness and
build powerful rapport with your colleagues and clients. These linguistic skills will immediately enable
you to sell more, get a better job, get a promotion or pay-rise, get backing for your ideas, and progress
you from where you are now to where you need to be.
· Understand and acquire the basic techniques of persuasive linguistics
· Impress and persuade others to your way of thinking
· Learn how to use these invaluable techniques in everyday business scenarios
Benchmark: 9781292083315 (Brilliant NLP: What the Most Successful People Know, Do and Say)

AUTHOR BIO
Stephen C. Young FIRC, ICF, ACSTH, is the founder and principle coach of Proactive Persuasion, a leading
UK training consultancy specialising in the delivery of unique immersion-style seminars about
persuasion. He is a professionally qualified career and management coach and has twenty five years’
experience in the recruitment industry.
He worked for a selection of advertising and executive search consultancies before in 1993 establishing his
own highly successful executive search consultancy which he ran in Central London for twelve years
employing a specialist team.

Pearson

Brilliant Marketing 3/e
Richard Hall
Pearson

ISBN 13:

9781292139043

UK Price:

£14.99

Publication Date:

RIGHTS SOLD:
2E: BAHASA MALAYSIAN, CHIS,
ENGLISH (INDIA), MARATHI,
POLISH, ROMANIA, RUSSIA
1E: ARABIC, KOREAN, PORTUGUESE
(Brazil), SPANISH (N&S America)

August 2016

Key Selling Points:
To make your marketing campaign a success, you must engage your customers with something
that they can’t fail to notice, that interests them, that they like, that they want to know more of
… and become part of.
Brilliant Marketing shows you how to devise and execute winning marketing strategies. With
practical advice from start to finish, this updated new edition gives you the lowdown on what
works and how you can succeed with your campaigns. This new edition is your indispensable
marketing and engagement toolkit. You’ll find the all of the skills, examples and attitudes that
you need to carry out the most alluring campaigns around.
Brilliant outcomes:
· Understand the ideas, actions, campaigns that make a real difference.
· Get a complete marketing skill-set to seduce and inspire.
· Be a master of strategy – from thinking to planning to execution.
'Drink in the energy and wisdom of this book...then read it again. It's not about
processes and procedures - it's actually about you!'
Rupert Maitland-Titterton, Head of Public Affairs, Nestle UK Ltd
Marketing has never been so important because business has never been so competitive.
Previous Edition:
9780273768180 Brilliant Marketing 2/e

Contributor Bio
Richard Hall is Chairman of RH&A and Showcase Presentations Limited. He has written five books
for Pearson, which include How to solve problems and make brilliant decisions, Brilliant
Presentation, Brilliant Business Creativity and The Secrets of Success At Work. His background is in
marketing and advertising. Now he specialises in executive mentoring, team building and strategic
consulting. He says his mission is to turn good people into great people by inspiring them, by
accentuating their positive assets and by making them feel excited by the world in which they live.

Pearson

Brilliant Coaching 3e
Julie Starr
Pearson
ISBN 13:

RIGHTS SOLD:
2E: HUNGARIAN
1E: ENGLISH (India), ITALIAN, POLISH,
RUSSIAN

9781292139074

UK Price: £14.99
Publication Date:

August 2016

Key Selling Points:
Written by Julie Starr, one of the UK’s leading Coaching experts and author the UK’s bestselling
Coaching book The Coaching Manual, this is the third edition of the highly regarded and 5-star rated
book that’s sold over 11,000 copies in the UK.
Based on proven methods that have been developed through years of experience in real business
settings, this fully updated edition will show readers simple, practical to learn and supercharge
powerful coaching tools, skills and models.
A must-have skill that leaders and managers need, readers will discover exactly what it takes to be
an effective and inspiring coach, learn core coaching methods and understand how to apply their
skills to common coaching scenarios.
New to this edition includes brand new content on ego, engagement, influencing and flexibility
alongside a thorough root and branch review to ensure all content reflects the latest thinking.

Benchmark
9780273762423 Brilliant Coaching 2e

Contributor Bio
Julie Starr is a highly respected coach and management consultant who works with both
organisations and individuals. She has over 20 years’ experience within business and change
management focusing on the opportunity presented by people. She combines many years of coaching
experience with a constant study related to human success and fulfilment, to develop coaching
practices and principles that really work.

Pearson

What to Eat When You're Pregnant 3rd Edition
RIGHTS SOLD: POLISH,
PORTUGUESE, SPANISH (World)

Dr Rana Conway
Pearson

ISBN 13:

9781292155104

UK Price:

£12.99

Publication Date:

September 2016

Key Selling Points:
Pregnancy is an amazing time, full of wonder and excitement. But it can be worrying too. You know it’s
down to you to eat and drink in a way that will keep your baby safe and provide the ideal fuel for
growth and development. But for most of us it’s far from clear exactly what that means.
So what should you eat – and what should you avoid? What's healthy - and what's not? And if there is
a risk involved with certain foods, what exactly is the risk and how big is it? What are the nutrients
that a growing baby needs and what can you eat to provide them? Do you need to take supplements,
and if so, which ones?
This handy, compact book is your saviour. It's the definitive healthy eating guide for pregnancy and
provides an instant checklist as to what foods are safe and what you should steer clear of. This new
edition has been fully revised and includes:
•
A unique, updated A-Z of food and drink – the ultimate handy, quick reference
•
Guidelines on alcohol and caffeine, with full explanation
•
Advice for vegetarian mothers-to-be and those on special diets
•
Tips on how to handle morning sickness
•
How to achieve a healthy weight gain and how to lose it sensibly afterwards
•
Latest research findings on what foods affect a baby’s development, including the most up-todate advice on allergy proofing your baby
•
What you should and shouldn’t eat while breastfeeding
Expert nutritionist and pregnancy specialist Dr Rana Conway provides all the facts and everything you
need to know to give your baby the very best start in life.
Benchmark
9780273762546 What to Eat When You're Pregnant 2e

Contributor Bio
Dr Rana Conway is a Registered Nutritionist (Public Health) and a member of the Nutrition Society.
Over the past 20 years, she has established herself as an expert in nutrition for pregnancy and
childhood. She has carried out nutrition research at leading universities, and gained a PhD in 1997
for her work with pregnant women.

